
TEEN INTERNET WORKSHOP  
(for parents and concerned adults) 

 

 

       

    
 

 

SOCIAL NETWORKING SITES 

 

The point of social networking sites is to make a profile of yourself online, usually for the purpose of 

______________ _________ _________ and creating ________________ ______________.  

 

WEB 2.0 

 

In alluding to the version-numerals that commonly designate software upgrades, the phrase "Web 2.0" 

hints at an improved form of the World Wide Web. Technologies such as weblogs, social bookmarking, 

wikis, podcasts, RSS feeds (and other forms of many-to-many publishing), social software, and web 

application programming interfaces (APIs) provide enhancements over read-only websites – in other 

words, web 2.0 is very ___________________. 

 

Most teenagers are considered online contributors or generators of content such as: 

 _________ (blogs, comments, messages) 

 __________ (on sites like YouTube) 

 __________ (podcasting) 

 ________________ (photo albums, user profiles) 

 

Teens are interested in it because of the interactive features and it is also drop-dead _________. 

 

TEEN USAGE OF THE INTERNET 

 

 66% of teens with a profile restrict access to their profile 

 45% publish __________ information to that profile 

 Only ____% of teens share both their first and last name online 

 32% have been contacted online by someone unknown to them or their friends 

 43% of students who use a social networking site have been contacted by a stranger 

 Of the 32% who were contacted, ____% ignored or deleted, ____% said they followed up. ____% 

wrote back and asked to be left alone. ____% actually informed an adult. 

 Less than 25% say the contact made them feel ____________.  That’s 7% of all online teens. 

 

MISCONCEPTIONS OF THE INTERNET 

 

 Posting ______________ information puts you at great risk for victimization 
Á Amanda Lenhart, ñThe fact that the media covers these types of things in great detail creates the sense in the 

population that this is a real problem happening all the time, when in fact itôs not actually accurate.ò 
Á Danah Boyd, ñThe choice to perpetually report on the possibility or rare occurrence or kidnapping / stalking / violence 

because of Internet sociability is not a neutral position ï it is a position of power that the media chooses to take 
because itôs a story that sells.  Thereôs something innately human about rubbernecking, looking out for fears, 
manipulating the public and magnifying the culture of fear.  It sells horror films and it sells newspapers.ò 

 

EMPLOYERS USE IT AS A TOOL 

 

 Colleges and potential employers check user profiles 

 ____% use the web as part of the screening process 

 25% said they _______________ candidates based on the info they found online 



CYBER BULLYING 

 

 42% of 4th - 8th graders have been bullied online 

 58% of them haven’t told their parents  

 Girls are more active in online bullying than boys 

 It’s a way of establishing status at school 

 Often kids who are bullying are ones who are being bullied by an adult elsewhere 

 

3 DIFFERENT THINGS THAT CAUSE RISKY BEHAVIOR ONLINE 

 

1. ______________________ 

2. ______________________ 

3. ______________________ 

 

FACEBOOK 

____________________________________________________________________________________ 

____________________________________________________________________________________

____________________________________________________________________________________

____________________________________________________________________________________

____________________________________________________________________________________

____________________________________________________________________________________ 

 

MYSPACE 

____________________________________________________________________________________

____________________________________________________________________________________ 

____________________________________________________________________________________ 

 

YOUTUBE 

____________________________________________________________________________________

____________________________________________________________________________________ 

____________________________________________________________________________________ 

 

BLOGGING 

____________________________________________________________________________________

____________________________________________________________________________________ 

____________________________________________________________________________________ 

 

WORLD OF WARCRAFT 

____________________________________________________________________________________

____________________________________________________________________________________ 

____________________________________________________________________________________ 

 

THE WAY STUDENTS COMMUNICATE  

 

 __________________________________ (SMS) / text messaging  

 ____________ messaging  

 Messaging or ______________ on social networking sites 

 

TIPS FOR INTERNET SAFETY @ HOME 

 

 Strategically position the _______________ at home  

 ___________________ with your teen  

 __________ from your kids  

 Search ___________  

 Check the browser ___________ 

 _____________ - surfing  

 _________ your kids  

 Ask them to show you their _____________ 

 _______________ software  

RESOURCES FOR THIS WORKSHOP 

  

 my youth pastor / blogger friend, Tim Schmoyer 
(http://timschmoyer.com)  

 Totally Wired: What Teens and Tweens Are Really Doing Online by Anastasia 
Goodstein 

 Teens and the Internet CNN interview with Anastasia Goodstein 

 Internet Caucus Advisory to Congress 
(http://www.youtube.com/watch?v=Ok05pxbYLJI)  

 my personal experience from being a user of many of these sites 
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 FACEBOOK: http://www.facebook.com/profile.php?id=662321591  

 MYPACE: http://ww w.myspace.com/shawnmichaelonline  

 YOUTUBE: http://www.youtube.com/elevateyouth7 or .../shouprock 

 BLOG: http://elevationgeneration.wordpress.com or youthpastors.net 
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